Ketchum

empathy + intelligence

-

MICROFIMANCE 1N TITUTIOMS NETWORE

MICROFINANCE INSTITUTIONS NETWORK

Media Coverage Report

Press Release: MFIN launches its TV Commercial ‘Microfinance — Har
Hosle Ke Sath’

August 8, 2022

Region: National



Ketchum

empathy + intelligence

Media Coverage Index

Si. No. ‘ Date Publication Name Edition
MFIN launches its TV Commercial ‘Microfinance — Har Hosle Ke Sath’
1. 09.08.2022 Eastern Chronicle Print
2. 09.08.2022 The Avenue Mail Print
3. 10.08.2022 The Echo of India Print
4, 10.08.2022 Trinity Mirror Print
5. 11.08.2022 News Today Print
6. 11.08.2022 Virtual Times Print
7. 09.08.2022 Dainik Vishwamitra Print
8. 10.08.2022 Prabhat Khabar Print
9. 09.08.2022 Arthik Lipi Print
10. 13.08.2022 Sambad Prabaha Print
11. 13.08.2022 Bengal Express Print
12. 10.08.2022 Lokmanya Sanjvarta Print
13. 11.08.2022 Navrashtra Print
14. 11.08.2022 Sanje Samaya Print
15. 11.08.2022 Sanje Prabha Print
16. 11.08.2022 Vishwa Vaaridh Print
17. 19.08.2022 Pune Satta Print
18. 20.08.2022 Ajinkya Bharat Print
19. 23.08.2022 Janmat Print
20. 26.08.2022 Lokshahi Print
21. 08.08.2022 ET Brand Equity Online
22. 08.08.2022 Business News Week Online
23. 08.08.2022 Metro Times Online
24, 08.08.2022 Media Infoline Online
25. 09.08.2022 MXM India Online
26. 13.08.2022 B4U Media Online
27. 15.08.2022 Exchange 4 Media Online
28. 16.08.2022 The Reporting Today Online
29. 16.08.2022 Go Travel Blogger Online
30. 16.08.2022 Biz Life News Online
31. 16.08.2022 Daily Hunt Online
32. 18.08.2022 India Education Dairy Online




Ketchum Sampa
empathy + intelligence

Publication Eastern Chronicle
Edition National

Date August 9, 2022
Page No. 11

Microfinance Institutions
Network unveil 1st TVC

CHRONICLE NEWS SERVICE

NEW DELHI: Microfinance In-
stitutions Network (MFIN),
the microfinance Industry
Association and an RBI rec-
ognized self-regulatory organ-
ization (SRO), today unveiled
its first ever TV

across the country.
Speakingon the occasion, Dr
Alok Misra, CEO & Director,
MFIN said, “The contribution
of Microfinance industry in
aiding fulfillment of India’s
financial inclusion objectives
hasonly gmwn over the years.
However, not

Commercial
‘Microfinance

supporting
confidence &
courage, at
every step) to
reinforce  the
contribution of |
microfinance E
industry towards F1nanc1a1
Inclusion.

The Campaign tagline aims
to communicate how the
Microfinance Industry in India
hasallalong been actively sup-
portive of income-generating
trade activity, by low-income
financially excluded women

many are famil-
iar with the
8 role that micro-
P& finance loans
play in making
small-sized
credit, easily and
quickly accessi-
~ ble to the bot-
tom of the pyramid segment
throughout the country. This
TV commercial captures the
role of the microfinance sector
in promoting small businesses
and being an economic tool in
creating equal opportunities
and inclusive development for
both rural and urban poor.”
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MFIN promotes financial inclusion
of women in new campaign

New Delhi, Aug 8: tag line we capture two

Microfinance Institutions
Network (MFIN), the
microfinance Industry
Association and an RBI
recognized self-regulatory
organization (SRO), today
unveiled its first ever TV
Commercial Microfinance
- supporting confidence &
courage, at every step) to
reinforce the contribution
of microfinance industry
towards Financial
Inclusion.

The Campaign tagline
aims to communicate how
the Microfinance Industry
in India has all along been
actively supportive of
income-generating trade
activity, by low-income
financially  excluded
women  across the
country. Speaking on the
occasion, Dr Alok Misra,
CEO & Director, MFIN
said, "The contribution of
Microfinance industry in
aiding fulfillment of
India's financial inclusion
objectives has only grown
over the years. However,
not many are familiar
with the role that

microfinance loans play
in making small-sized
credit, easily and quickly
accessible to the bottom
of the pyramid segment
throughout the country.
This TV commercial
captures the role of the
microfinance sector in
promoting small
businesses and being an
economic tool in creating
equal opportunities and
inclusive development for
both rural and urban poor."

The campaign aims at
reiterating the role of the
microfinance industry in
unlocking the earning
potential of the unserved
section of the society by
providing easy and quick

access to collateral-free
credit. The entrepreneurial
aspirations of marginalised
women are accomplished

availing microfinance
loans, thereby contributing
to overall economic
upliftment in the country.
The confidence and
resilience of the
microfinance industry is
evident through 6 crore
women borrowers, who
have successfully
transformed their lives by
taking microfinance loans.
Explaining the thought
behind the TV Campaign,
Hitesh Kumar, CEO &
Chief Creative Director,
Splat Media Private
Limited, said, "Through the

aspects; one, we celebrate
the confidence and
resilience of women from
the economically weaker
sections of our society to
generate income for their
households, and second, we
demonstrate how
microfinance institutions
are helping these women
achieve financial freedom
through collateral free,
easily repayable, small
loans."

"Having an eminent
personality like Tisca
Chopra of 'Taare Zameen
Par' fame helped convey
important information
about these loans," Hitesh
Kumar said.

The campaign will run
on TV and digital media for
a stipulated period.

Microcredit through
these RBI-regulated
Microfinance institutions
comprising NBFC-MFIs,
Banks, Small Finance
Banks and NBFCs, have
enabled low-income
households to join the
mainstream and partner in
the country's growth.
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MFINIaunchesTVCommercial

EOI CORRESPONDENT

NEW DELHI, AUG 9/--/Microfinance Institutions Network
(MFIN), the microfinance Industry Association and an RBI
recognized self-regulatoryorganization(SRO), today unveiled
itsfirst ever TV Commercial (Microfinance - supporting
confidence & courage, at every step) to reinforce the
contribution of microfinance industry towards Financial
Inclusion. The Campaign tagline aims to communicate how
theMicrofinance Industry inIndiahasallalongbeenactively
supportiveof income-generating tradeactivity,bylow-income
financially excluded women across the country, sources

informed.

Speaking on the occasion, DrAlokMisra, CEO & Director,
MFIN said, "The contribution of Microfinance industry in
aiding fulfillment of India's financial inclusion objectives
hasonly grownoverthe years. However,not many arefamiliar
with the role that microfinance loans play in making small-
sized credit, easily and quickly accessible to the bottom of
the pyramid segment throughout the country. This TV
commercial captures the role of the microfinance sector in
promoting small businesses and being an economic tool in
creating equal opportunities and inclusive development for
both rural and urban poor."
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Chennai, Aug 9:
Microfinance
Institutions - Network
(MFIN), the microfinance
Industry Association and
an RBI recognized self-
regulatory organization
(SRO), unveiled its first
ever TV commercial,
Microfinance -
supporting confidence &
courage, at every step) to
reinforce the contribution
of. microfinance industry
tewards' Financial
In¢lusion. -
The, Campaign tagline
aims to communicate
how the Microfinance

Microfinance net work launches TV commercial

Industry in India has
all along been actively
supportive of income-
generating trade activity,
by low-income financially
excluded women across
the country.

Speaking on the
occasion, Dr Alok Misra,
CEO & Director, MFIN
said, “The contribution
of Microfinance industry

.in aiding fulfillment of

India’s financial inclusion
objectives has only
grown over the years.
This TV commercial
captures the role of
the microfinance sector

in promoting small inclusive development
businesses and being an
economic tool in creating

equal opportunities and poor.”

for both rural and urban
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Reaching out to people

icrofinance Institutions Network (MFIN), the microfinance

Industry Association and an RBI recognized self-regulatory

organization (SRO), unveiled its first ever TV commercial.
The campaign tagline aims to communicate how the Microfinance
Industry in India has all along been actively supportive of income-
generating trade activity, by low-income financially excluded women
across the country. Speaking on the occasion, Dr Alok Misra, CEO
& Director, MFIN said, “The contribution of Microfinance industry
in aiding fulfillment of India’s financial inclusion objectives has only
grown over the years. However, not many are familiar with the role
that microfinance loans play in making small-sized credit, easily and
quickly accessible to the bottom of the pyramid segment throughout
the country."
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MFIN launches its TV Commercial

Chennai,Aug 10: Micro-
finance Institutions Network
(MFIN), the microfinance
Industry Association and an
RBI recognized self-regu-
latory organization (SRO),
today unveiled its first ever
TV Commercial *’, Micro-
finance - supporting confi-
dence & courage, at every
step) to reinforce the con-
tribution of microfinance
industry towards Financial
Inclusion.

The Campaign tagline
aims to communicate how
the Microfinance Indus-
try in India has all along

been actively supportive of
income-generating trade
activity, by low-income fi-
nancially excluded women
across the country.
Speaking on the occa-
sion, Dr Alok Misra, CEO
& Director, MFIN said, The
contribution of Microfinance
industry inaiding fulfillment
of Indias financial inclusion
objectives has only grown
over the years. However, not
many are familiar with the
role that microfinance loans
play in making small-sized
credit, easily and quickly ac-
cessible to the bottom of the

pyramid segment throughout
the country.

This TV commercial
captures the role of the mi-
crofinance sector in promot-
ing small businesses and
being an economic tool in
creating equal opportunities
and inclusive development
for both rural and urban
poor.The campaign aims at
reiterating the role of the
microfinance industry inun-
locking the earning potential
of the unserved sectionofthe
society by providing easy
and quick access to collater-
al-free credit.
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From The Economic Times

MFIN promotes financial inclusion of
women in new campaign

The campaign film highlights importance of microfinance loans for economic upliftment of low-
income women groups
BE Staff ETBrandEquity August 08, 2022, 17:21 IST

A still from the ad.

Microfinance Institutions Network (MFIN) has launched a TV commercial ‘Microfinance - har
hausle ke saath’.

The campaign's tagline tries to demonstrate how low-income, financially excluded women have
been actively supported by India's microfinance sector for years in their efforts to engage in
income-generating trade activity.

The campaign's aim is to spread awareness on how the microfinance sector helps the underserved
segment of society realise its earning potential by granting quick and simple access to credit with
no collateral. It shows marginalised women confidently earning through work like sewing, sale of
dairy products and so on.

‘ HISHIBISIH - 8 old & A (45 sec) L] I

Watch later Share

Watch on &8 Youlube

Alok Misra, chief executive officer and director, MFIN said, “The contribution of the
microfinance industry in aiding fulfilment of India’s financial inclusion objectives has only
grown over the years. However, not many are familiar with the role that microfinance loans play
in making small-sized credit, easﬂy and quickly accessible to the bottom of the pyramid
segment throughout the country. This TV commercial captures the role of the microfinance
sector in promoting small businesses and being an economlc tool in creating equal opportunities
and inclusive development for both rural and urban poor.”

, CEO and chief creative director, Splat Media, said, “Through the tag line
‘Microfinance - har hausle ke saath’, we capture two aspects - one, we celebrate the confidence and
resilience of women from the economically weaker sections of our society to generate income for
their households, and second, we demonstrate how microfinance institutions are helping these
women achieve financial freedom through collateral free, easily repayable, small loans.”

The campaign will run on TV and digital media for a stipulated period.
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MFIN Ilaunches its TV Commercial
‘Microfinance — Har Hosle Ke Sath’
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women across the country

Speaking on the occasion, Dr Alok Misra, CEO & Director, MFIN said, “The contribution of
Microfinance industry in aiding fulfillment of India’s financial inclusion objectives has only grown
over the years. However, not many are familiar with the role that microfinance loans play in
making small-sized credit, easily and quickly accessible to the bottom of the pyramid segment
throughout the country. This TV commercial captures the role of the microfinance sector in

promoting small businesses and being an economic tool in creating equal opportunities and
inclusive development for both rural and urban poor.”

The campaign aims at reiterating the role of the microfinance industry in unlocking the earning
potential of the unserved section of the society by providing easy and quick access to collateral-
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Explaining the thought behind the TV Campaign. Mr Hitesh Kumar, CEO & Chief Creative
Director, Splat Media Private Limited, said, “Through the tag line
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promoting small businesses and being an economic tool in creating equal opportunities and
inclusive development for both rural and urban poor.”

The campaign aims at re
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potential of the unserved section of the society by providing easy and quick access to collateral
free credit. The entrepreneurial aspirations of marginalised women are accomplished availing
microfinance loans, thereby contributing to overall economic upliftment in the country
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The confidence and resilience of the microfinance industry is evident through 6 crore women
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Explaining the thought behind the TV Campaign. Mr Hitesh Kumar, CEO & Chief Creative
Director, Splat Media Private Limited, said, “"Through the tag line

FTE )BT B BT EITEr I T2, we capture two aspects; one, we celebrate the confidence and
resilience of women from the economically weaker sections of our society to generate income for
their households, and second, we demonstrate how microfinance institutions are helping these
wormen achieve financial freedom through collateral free, easily repayable, small loans

“Having an eminent personality like Tisca Chopra of ‘Taare Zameen Par’' fame helped convey
important information about these loans.” Mr Hitesh Kumar said.

The campaign will run on TV and digital media for a stipulated period
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Microfinance Institutions Network (MFIN) today
unveiled its first ever TV Commercial -

‘ﬂ@ﬂgﬁv—ﬂﬁaﬁﬂ?m’,

Microfinance Institutions Network (MFIN) today unveiled its first ever TV Commercial

ASHIBISAH - &Y g1 & A1, (Microfinance - supporting confidence & courage, at every
step) to reinforce the contribution of microfinance industry towards Financial

Inclusion. Microfinance Institutions Network (MFIN), the microfinance Industry Association
and an RBI recognized self-regulatory organization (SRO).

This is the first ever TV commercial for the industry and it aims to communicate how the
Microfinance Industry in India has been actively supporting small businesses by low-income
financially excluded women across the country.

The TVC showcases the confidence and resilience of the microfinance industry in India, which
is evident through 6 crore women borrowers, who have successfully transformed their lives
by taking microfinance loans. This TVC speaks on the industry's role and contribution in the
overall economic upliftment in the country.

The TVC, featuring celebrity - Tisca Chopra, captures the courage and spirit of our customers
and showcases the enabling and facilitating role played by Microfinance in helping them
realise their dreams.

TVC Link: https://www.youtube.com/watch?v=z6Lz-IMF2Ag
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MFIN launches its TV Commercial ‘ATSHhIwBISAd —
BT SiIFd &P A9’

BY MADHUSHREE CHAKRABARTYAUG 09, 2022, 14:51 PM

Microfinance Institutions Network (MFIN), the microfinance Industry Association and an RBI
recognized self-regulatory organization (SRO), today unveiled its first-ever TV Commercial
HTSHIHBISAH — 8% 8I9d & HTY’, Microfinance — supporting confidence & courage, at every step)to

reinforce the contribution of microfinance industry towards Financial Inclusion.

The Campaign tagline aims to communicate how the Microfinance Industry in India has all along
been actively supportive of income-generating trade activity, by low-income financially excluded
women across the country.

Speaking on the occasion, Dr Alok Misra, CEO & Director, MFIN said, “The contribution of
Microfinance industry in aiding fulfilment of India’s financial inclusion objectives has only grown over
the years. However, not many are familiar with the role that microfinance loans play in making small
sized credit, easily and quickly accessible to the bottom of the pyramid segment throughout the country.
This TV commercial captures the role of the microfinance sector in promoting small businesses and being
an economic tool in creating equal opportunities and inclusive development for both rural and urban
poor.”

The campaign aims at reiterating the role of the microfinance industry in unlocking the earning

potential of the unserved section of the society by providing easy and quick access to collateral-free
credit. The entrepreneurial aspirations of marginalised women are accomplished availing microfinance
loans, thereby contributing to overall economic upliftment in the country.

The confidence and resilience of the microfinance industry is evident through 6 crore women
borrowers, who have successfully transformed their lives by taking microfinance loans.

Explaining the thought behind the TV Campaign, Mr Hitesh Kumar, CEO & Chief Creative

Director, Splat Media Private Limited, said, “Through the tag line '1//5;9’971/)/;»"9%‘—/ — &V b')\"/('? <9> T7e/s,
we capture two aspects; one, we celebrate the confidence and resilience of women from the economically
weaker sections of our society to generate income for their households, and second, we demonstrate how

microfinance institutions are helping these women achieve financial freedom through collateral free,
easily repayable, small loans.

“Having an eminent personality like Tisca Chopra of ‘“Taare Zameen Par’ fame helped convey important
information about these loans.” Mr Hitesh Kum said.
The campaign will run on TV and digital media for a stipulated period.

Microcredit through these RBI-regulated Microfinance institutions comprising NBFC-MFIs, Banks,
Small Finance Banks and NBFCs, have enabled low-income households to join the mainstream and
partner in the country’s growth.
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MFIN launches first TV commercial
09 Aug,2022

By Our Staff

Microfinance Institutions Network (MFIN), the microfinance Industry Association and
an RBI recognized self-regulatory organization (SRO), has unveiled its first TV

Commercial ‘#@EHIWEAT - & &9 & @TY’, Microfinance - supporting confidence &

courage, at every step) to reinforce the contribution of microfinance industry towards
financial inclusion.

The 45-second film showcases microfinance sector’s contribution to financial inclusion,
highlights importance of microfinance loans for economic upliftment of low-income
women groups. The campaign tagline aims to communicate how the microfinance
industry has all along been actively supportive of income-generating trade activity, by
low-income financially excluded women across the country.

Speaking on the occasion, Dr Alok Misra, CEO & Director, MFIN said: “The contribution
of Microfinance industry in aiding fulfillment of India’s financial inclusion objectives has
only grown over the years. However, not many are familiar with the role that
microfinance loans play in making small-sized credit, easily and quickly accessible to
the bottom of the pyramid segment throughout the country. This TV commercial
captures the role of the microfinance sector in promoting small businesses and being
an economic tool in creating equal opportunities and inclusive development for both
rural and urban poor.”

The campaign aims at reiterating the role of the microfinance industry in unlocking the
earning potential of the unserved section of the society by providing easy and quick
access to collateral-free credit. The entrepreneurial aspirations of marginalised women
are accomplished availing microfinance loans, thereby contributing to overall economic
upliftment in the country.

Explaining the thought behind the TV Campaign, Mr Hitesh Kumar, CEO & Chief Creative
Director, Splat Media Private Limited, added: “Through the tag line ‘ASHIBEAT -

&Y lge & @', we capture two aspects; one, we celebrate the confidence and resilience
of women from the economically weaker sections of our society to generate income for
their households, and second, we demonstrate how microfinance institutions are
helping these women achieve financial freedom through collateral free, easily
repayable, small loans.”
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MFIN launches its TV Commercial “ATSHIBISAH —
A S WY

August 13, 2022 - by admin

MFIN launches its TV Commercial ‘ATSHIBSAH - &3 &8 & A’

e 45 Sec Film showcases microfinance sector’s contribution to financial inclusion, highlights
importance of Microfinance loans for economic upliftment of low-income women groups
TVC Link:
https://www.youtube.com/watch?v=z6Lz-IMF2Ag
August 8, 2022: Microfinance Institutions Network (MFIN), the microfinance Industry Association
and an RBI recognized self-regulatory organization (SRO), today unveiled its first ever TV

Commercial ‘ATSHITBISAH - & glel & FTYT', Microfinance - supporting confidence & courage, at

every step) to reinforce the contribution of microfinance industry towards Financial Inclusion.
The Campaign tagline aims to communicate how the Microfinance Industry in India has all along
been actively supportive of income-generating trade activity, by low-income financially excluded
women across the country.

Speaking on the occasion, Dr Alok Misra, CEO & Director, MFIN said, “The contribution of
Microfinance industry in aiding fulfillment of India’s financial inclusion objectives has only grown over
the years. However, not many are familiar with the role that microfinance loans play in making small-
sized credit, easily and quickly accessible to the bottom of the pyramid segment throughout the
country. This TV commercial captures the role of the microfinance sector in promoting small businesses
and being an economic tool in creating equal opportunities and inclusive development for both rural
and urban poor.”
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Microfinance Institutions Network launches TVC for
backing low-income women groups

The campaign showcases microfinance sector’s contribution to financial inclusion

by exchange4media Staff
Published: Aug 15, 2022 4:00 PM |2 MIN READ

‘ HISHIHISAY - 82 oidd & HIY' (45 sec) © ad

Watch later Share

Microfinance Institutions Network (MFIN) has unveiled its first-ever TV Commercial msﬁcmsﬁ?r -
Faﬂa%mﬂ Microfinance - supporting confidence & courage, at every step) to reinforce the
contribution of microfinance industry towards Financial Inclusion.

The campaign tagline aims to communicate how the Microfinance Industry in India has all along
been actively supportive of income-generating trade activity, by low-income financially excluded
women across the country.

Speaking on the occasion, Dr Alok Misra, CEO & Director, MFIN said, “The contribution of
Microfinance industry in aiding fulfillment of India’s financial inclusion objectives has only grown
over the years. However, not many are familiar with the role that microfinance loans play in making
small-sized credit, easily and quickly accessible to the bottom of the pyramid segment throughout
the country. This TV commercial captures the role of the microfinance sector in promoting small
businesses and being an economic tool in creating equal opportunities and inclusive development
for both rural and urban poor.”

The campaign aims at reiterating the role of the microfinance industry in unlocking the earning
potential of the unserved section of the society by providing easy and quick access to collateral-free
credit. The entrepreneurial aspirations of marginalised women are accomplished availing
microfinance loans, thereby contributing to overall economic upliftment in the country.

Explaining the thought behind the TVC, Hitesh Kumar, CEO & Chief Creative Director, Splat Media
Private Limited, said, “Through the tag line W@W’H - aﬁw&’r%w we capture two aspects;
one, we celebrate the confidence and resilience of women from the economically weaker sections of
our society to generate income for their households, and second, we demonstrate how microfinance
institutions are helping these women achieve financial freedom through collateral free, easily
repayable, small loans.”

“Having an eminent personality like Tisca Chopra of ‘Taare Zameen Par’ fame helped convey
important information about these loans,” Kumar said.

The campaign will run on TV and digital media.
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MFIN launches its first TV Commercial, highlights microfinance sector’s

contribution towards financial inclusion
16/08/2022The Reporting Today
Kolkata: Microfinance Institutions Network (MFIN), the Microfinance Industry Association and an
RBI recognized self-regulatory organization (SRO), recently unveiled its first ever TV Commercial
to reinforce the contribution of microfinance industry towards Financial Inclusion, says a press
release.

. HISHIBISY - B hicl d AU’ (45 sec) o ~

Watch later Share

The Campaign tagline aims to communicate how the Microfinance Industry in India has all along been actively
supportive of income-generating trade activity, by low-income financially excluded women across the country.
Dr. Alok Misra, CEO & Director, MFIN said, “The contribution of Microfinance industry in aiding fulfilment of
India’s financial inclusion objectives has only grown over the years. However, not many are familiar with the
role that microfinance loans play in making small-sized credit, easily and quickly accessible to the bottom of
the pyramid segment throughout the country. This TV commercial captures the role of the microfinance sector
in promoting small businesses and being an economic tool in creating equal opportunities and inclusive
development for both rural and urban poor.”

The campaign aims at reiterating the role of the microfinance industry in unlocking the earning potential of
the unserved section of the society by providing easy and quick access to collateral-free credit.

The entrepreneurial aspirations of marginalised women are accomplished availing microfinance loans,
thereby contributing to overall economic upliftment in the country.

The confidence and resilience of the microfinance industry is evident through 6 crore women borrowers, who
have successfully transformed their lives by taking microfinance loans.

Microcredit through these RBI-regulated Microfinance institutions comprising NBFC-MFIs, Banks, Small
Finance Banks and NBFCs, have enabled low-income households to join the mainstream and partner in the
country’s growth.



https://www.thereportingtoday.com/mfin-launches-its-first-tv-commercial-highlights-microfinance-sectors-contribution-towards-financial-inclusion/
https://www.thereportingtoday.com/mfin-launches-its-first-tv-commercial-highlights-microfinance-sectors-contribution-towards-financial-inclusion/

Ketchum Sampark
empathy + intelligence

Publication Go Travel Blogger
Edition Online
Date August 16, 2022

URL:https://gotravelblogger.com/mfin-launches-its-first-tv-commercial-highlights-

microfinance-sectors-contribution-towards-financial-inclusion-news-portal/

GOTRANEL
BLOGGER

MFIN launches its first TV Commercial, highlights microfinance sector’s contribution
towards financial inclusion News Portal

Kolkata: Microfinance Institutions Network (MFIN), the Microfinance Industry Association and
an RBI recognized self-regulatory organization (SRO), recently unveiled its first ever TV
Commercial to reinforce the contribution of microfinance industry towards Financial
Inclusion, says a press release.

o »
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The Campaign tagline aims to communicate how the Microfinance Industry in India has all
along been actively supportive of income-generating trade activity, by low-income financially
excluded women across the country. Dr. Alok Misra, CEO & Director, MFIN said, “The
contribution of Microfinance industry in aiding fulfillment of India’s financial inclusion
objectives has only grown over the years. However, not many are familiar with the role that
microfinance loans play in making small-sized credit, easily and quickly accessible to the
bottom of the pyramid segment throughout the country. This TV commercial captures the role
of the microfinance sector in promoting small businesses and being an economic tool in
creating equal opportunities and inclusive development for both rural and urban poor.”

The campaign aims at reiterating the role of the microfinance industry in unlocking the earning
potential of the unserved section of the society by providing easy and quick access to collateral-
free credit.

The entrepreneurial aspirations of marginalised women are accomplished availing
microfinance loans, thereby contributing to overall economic upliftment in the country.

The confidence and resilience of the microfinance industry is evident through 6 crore women
borrowers, who have successfully transformed their lives by taking microfinance loans.
Microcredit through these RBI-regulated Microfinance institutions comprising NBFC-MFIs,
Banks, Small Finance Banks and NBFCs, have enabled low-income households to join the
mainstream and partner in the country’s growth.
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MFIN launches its first TV Commercial, highlights microfinance sector’s contribution
towards financial inclusion News Portal

Kolkata: Microfinance Institutions Network (MFIN), the Microfinance Industry Association and
an RBI recognized self-regulatory organization (SRO), recently unveiled its first ever TV
Commercial to reinforce the contribution of microfinance industry towards Financial
Inclusion, says a press release.
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The Campaign tagline aims to communicate how the Microfinance Industry in India has all
along been actively supportive of income-generating trade activity, by low-income financially
excluded women across the country. Dr. Alok Misra, CEO & Director, MFIN said, “The
contribution of Microfinance industry in aiding fulfillment of India’s financial inclusion
objectives has only grown over the years. However, not many are familiar with the role that
microfinance loans play in making small-sized credit, easily and quickly accessible to the
bottom of the pyramid segment throughout the country. This TV commercial captures the role
of the microfinance sector in promoting small businesses and being an economic tool in
creating equal opportunities and inclusive development for both rural and urban poor.”

The campaign aims at reiterating the role of the microfinance industry in unlocking the earning
potential of the unserved section of the society by providing easy and quick access to collateral-
free credit.

The entrepreneurial aspirations of marginalised women are accomplished availing
microfinance loans, thereby contributing to overall economic upliftment in the country.

The confidence and resilience of the microfinance industry is evident through 6 crore women
borrowers, who have successfully transformed their lives by taking microfinance loans.
Microcredit through these RBI-regulated Microfinance institutions comprising NBFC-MFls,
Banks, Small Finance Banks and NBFCs, have enabled low-income households to join the
mainstream and partner in the country’s growth.
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MFIN launches its first TV Commercial, highlights microfinance sector’s contribution
towards financial inclusion News Portal

Kolkata: Microfinance Institutions Network (MFIN), the Microfinance Industry Association and
an RBI recognized self-regulatory organization (SRO), recently unveiled its first ever TV
Commercial to reinforce the contribution of microfinance industry towards Financial
Inclusion, says a press release.
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The Campaign tagline aims to communicate how the Microfinance Industry in India has all
along been actively supportive of income-generating trade activity, by low-income financially
excluded women across the country. Dr. Alok Misra, CEO & Director, MFIN said, “The
contribution of Microfinance industry in aiding fulfillment of India’s financial inclusion
objectives has only grown over the years. However, not many are familiar with the role that
microfinance loans play in making small-sized credit, easily and quickly accessible to the
bottom of the pyramid segment throughout the country. This TV commercial captures the role
of the microfinance sector in promoting small businesses and being an economic tool in
creating equal opportunities and inclusive development for both rural and urban poor.”

The campaign aims at reiterating the role of the microfinance industry in unlocking the earning
potential of the unserved section of the society by providing easy and quick access to collateral-
free credit.

The entrepreneurial aspirations of marginalised women are accomplished availing
microfinance loans, thereby contributing to overall economic upliftment in the country.

The confidence and resilience of the microfinance industry is evident through 6 crore women
borrowers, who have successfully transformed their lives by taking microfinance loans.
Microcredit through these RBI-regulated Microfinance institutions comprising NBFC-MFIs,
Banks, Small Finance Banks and NBFCs, have enabled low-income households to join the
mainstream and partner in the country’s growth.



https://m.dailyhunt.in/news/india/english/the+reporting+today-epaper-dh7c9a2ef740514d2bafabeaed273af5dd/mfin+launches+its+tv+commercial+maikrophainens+har+hausale+ke+sath-newsid-dh7c9a2ef740514d2bafabeaed273af5dd_26ea1c901d8b11edbffd80c6893432db?s=a&uu=0x41a1941fc56553ab&ss=wsp
https://m.dailyhunt.in/news/india/english/the+reporting+today-epaper-dh7c9a2ef740514d2bafabeaed273af5dd/mfin+launches+its+tv+commercial+maikrophainens+har+hausale+ke+sath-newsid-dh7c9a2ef740514d2bafabeaed273af5dd_26ea1c901d8b11edbffd80c6893432db?s=a&uu=0x41a1941fc56553ab&ss=wsp
https://m.dailyhunt.in/news/india/english/the+reporting+today-epaper-dh7c9a2ef740514d2bafabeaed273af5dd/mfin+launches+its+tv+commercial+maikrophainens+har+hausale+ke+sath-newsid-dh7c9a2ef740514d2bafabeaed273af5dd_26ea1c901d8b11edbffd80c6893432db?s=a&uu=0x41a1941fc56553ab&ss=wsp
https://m.dailyhunt.in/news/india/english/the+reporting+today-epaper-dh7c9a2ef740514d2bafabeaed273af5dd/mfin+launches+its+tv+commercial+maikrophainens+har+hausale+ke+sath-newsid-dh7c9a2ef740514d2bafabeaed273af5dd_26ea1c901d8b11edbffd80c6893432db?s=a&uu=0x41a1941fc56553ab&ss=wsp
https://m.dailyhunt.in/news/india/english/the+reporting+today-epaper-dh7c9a2ef740514d2bafabeaed273af5dd/mfin+launches+its+tv+commercial+maikrophainens+har+hausale+ke+sath-newsid-dh7c9a2ef740514d2bafabeaed273af5dd_26ea1c901d8b11edbffd80c6893432db?s=a&uu=0x41a1941fc56553ab&ss=wsp

Ketchum Sampark

empathy + intelligenc:

Publication India Education Dairy
Edition Online
Date August 18, 2022

URL: https://indiaeducationdiary.in/mfin-tv-commercial-featuring-tisca-chopra-

captures-the-courage-and-spirit-of-microfinance-customers-and-to-reinforce-the-

contribution-of-microfinance-industry-towards-financial-inclusion/

(s \
7na|5
EducationDiary.com

MFIN TV Commercial Featuring — Tisca Chopra, Captures The
Courage And Spirit Of Microfinance Customers And To Reinforce
The Contribution Of Microfinance Industry Towards Financial
Inclusion

By India Education Diary Bureau Admin On Aug 18, 2022
Microfinance Institutions Network (MFIN), the microfinance Industry Association and an RBI

recognized self-regulatory organization (SRO), has unveiled its first ever TV Commercial ‘FTSHhIBEAH -

8T 8lger & Irer, Microfinance - supporting confidence & courage, at every step)to reinforce the
contribution of microfinance industry towards Financial Inclusion.

The Campaign tagline aims to communicate how the Microfinance Industry in India has all along been
actively supportive of income-generating trade activity, by low-income financially excluded women
across the country.

Speaking on the occasion, Dr Alok Misra, CEO & Director, MFIN said, “The contribution of Microfinance
industry in aiding fulfillment of India’s financial inclusion objectives has only grown over the years.
However, not many are familiar with the role that microfinance loans play in making small-sized credit,
easily and quickly accessible to the bottom of the pyramid segment throughout the country. This TV
commercial captures the role of the microfinance sector in promoting small businesses and being an
economic tool in creating equal opportunities and inclusive development for both rural and urban poor.”

The campaign aims at reiterating the role of the microfinance industry in unlocking the earning potential
of the unserved section of the society by providing easy and quick access to collateral-free credit. The
entrepreneurial aspirations of marginalised women are accomplished availing microfinance loans,
thereby contributing to overall economic upliftment in the country.

The confidence and resilience of the microfinance industry is evident through 6 crore women
borrowers, who have successfully transformed their lives by taking microfinance loans.

Explaining the thought behind the TV Campaign, Mr Hitesh Kumar, CEO & Chief Creative Director,
Splat Media Private Limited, said, “Through the tag line ‘ATSShITISAT - &Y &1Fe! & AT, we capture two
aspects; one, we celebrate the confidence and resilience of women from the economically weaker
sections of our society to generate income for their households, and second, we demonstrate how
microfinance institutions are helping these women achieve financial freedom through collateral free,
easily repayable, small loans.”
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